
É$225 per person         ÉStudent/guest sponsorship $225        ÉCompany Table (seats 6) $1200 

Your registration is NOT confirmed until payment is received. NO Walk-ins.  

Credit Card or Check only 

  Make checks payable to: Arizona State University Foundation 

Remit to: CREATE at Arizona State University 

PO Box 870204; Tempe, Arizona 85287-0204 

Please contact us if you are interested in displaying during our Network period 

For additional  

Details or  

Questions  

Contact Lisa at   

480-965-1579 or  

L.hogle@asu.edu 

Dr. Marianne Jennings, a professor of legal and ethical studies in 

business at ASUõs W.P. Cary School of Business. Professor 

Jennings has authored hundreds of articles in academic, profes-

sional and trade journals. Her columns have been syndicated 

around the country, and her work has appeared in the Wall Street 

Journal, the Chicago Tribune, the New York Times, Washington Post 

and the Readerõs Digest. She has been a commentator on business 

issues on All Things Considered for National Public Radio. 

The Challenge of Ethics in The Advanced 

Technology Industry 

Individuals have the option to add a $25 donation to the CREATE fellowship for stu-
dents pursuing a degree in Advanced Technology Environments.  

$100 of every table purchase will go towards the fellowship 
Please fax reservation to CREATE at 480-965-9842          ____$25 Fellowship donation 
 
  ____ Individual $225    ____ Table of 6 $1200    ____ Student/Guest Sponsorship $225               
 
           ________ Total            ___ Visa     ___ MC     __ AMEX     __ Discover 
 

Name: _____________________________________________________________ 

 

Company Name: ______________________________________________________ 

 

Credit Card Number: __________________________________________________   

 

Signature: _________________________________________  Expiration : _________ 

CREATE Executive Dinner 
Thursday, April 17, 2008 

5:30 - 8:30 pm 
5:30 - Networking 6:30 - Dinner 

Arizona Biltmore, Phoenix  



This story can fit 150-200 

words. 

One benefit of using your 

newsletter as a promotional 

tool is that you can reuse con-

tent from other marketing 

materials, such as press re-

leases, market studies, and 

reports. 

While your main goal of dis-
tributing a newsletter might be 

to sell your product or service, 

the key to a successful newslet-

ter is making it useful to your 

readers. 

A great way to add useful con-

tent to your newsletter is to 

develop and write your own 

articles, or include a calendar 

of upcoming events or a special 

offer that promotes a new 

product. 

You can also research articles 

or find òfilleró articles by ac-

cessing the World Wide Web. 
You can write about a variety 

of topics but try to keep your 

articles short. 

Much of the content you put in 

your newsletter can also be 

used for your Web site. Micro-

soft Publisher offers a simple 

way to convert your newslet-

ter to a Web publication. So, 

when youõre finished writing 

your newsletter, convert it to a 

Web site and post it. 

from which you can choose 

and import into your newslet-

ter. There are also several 

tools you can use to draw 

shapes and symbols. 

Once you have chosen an im-

age, place it close to the article. 

Be sure to place the caption of 

the image near the image. 

This story can fit 75-125 

words. 

Selecting pictures or graphics is 

an important part of adding 

content to your newsletter. 

Think about your article and 

ask yourself if the picture sup-

ports or enhances the message 

youõre trying to convey. Avoid 

selecting images that appear to 

be out of context. 

Microsoft Publisher includes 

thousands of clip art images 

Inside Story Headline 

Inside Story Headline 

Inside Story Headline 

internally, you might comment 

upon new procedures or im-

provements to the business. 

Sales figures or earnings will 

show how your business is 

growing. 

Some newsletters include a 

column that is updated every 

issue, for instance, an advice 

column, a book review, a letter 
from the president, or an edi-

torial. You can also profile new 

employees or top customers 

or vendors. 

This story can fit 100-150 

words. 

The subject matter that ap-

pears in newsletters is virtually 

endless. You can include sto-

ries that focus on current tech-

nologies or innovations in your 

field. 

You may also want to note 

business or economic trends, 
or make predictions for your 

customers or clients. 

If the newsletter is distributed 

òTo catch the 

reader's 

attention, place 

an interesting 

sentence or 

quote from the 

story here.ó 
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Caption describing 

picture or graphic.  

Caption describing 
picture or graphic.  


